EPRA(S)wisnom

xpress your

EPRA(S)wisnOM

EPRA International Journal of Economics, Business and Management Studies
ISSN: 2347- 4378, InnoSpace, (SJIF) Impact Factor: 3.957 (Morocco)
Vol-4 (Special Issue) June, 2016-17

MOTHER’S PERCEPTION AND
SATISFACTION TOWARDS DIFFERENT
BRANDED VACCINES IN TIRUPUR CITY

Mrs. R. Guna Sundarit

" Assistant Prqﬂzssor, Department Qf B.Com, SNR Sons College, Coimbatore, Tamil
Nadu, India.

ABSTRACT

In past two decades, the humanity has been facing more intangible
disease through the changes of environmental pollutions and global warming
problems. Now a day, more harmful diseases creating more serious problems
to the human and surroundings. Evidence about the variations in vaccination
practices exist even though mother’s immunization has been taken important
part of maternal and child health services. The mother’s health conscious and
illness problems were traditionally based on the hospitals services with
primarily to finding out the actual disease. Before finding the patient trouble
the immunization is helpful to preventing the disease growth. The researcher
has taken serious issue for the mother’s vaccination services for their health
because the baby’s delivery process is also included in the foremost issue.
The objectives of study are to analyse the perception and satisfaction of the
mothers towards different branded vaccines in Tirupur city, interview
schedule method has been used to fulfil the primary objectives of the study.
The researcher has taken 400 mothers as sample respondents who have using
different vaccination for their health issues were selected from the Tirupur
City. The primary and secondary data were also used and it has used the
tools like descriptive analysis, and ANOVA test for analyse the perception
and satisfaction level changes of the mothers. The study concludes that
mothers were mostly taking different branded vaccines for their health and it
was providing more satisfaction to them in Tirupur City.
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