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ABSTRACT 
A powerful brand is a great asset to a firm and understandably has been 

widely accepted by the corporate world. Branding derives its power from brand 

elements, brand image, brand equity, brand loyalty, brand associations, customer 

satisfaction, etc. This paper deals with the issue of corporate branding. It attempts to 

evaluate the effectiveness of contemporary corporate branding activities. It is a 

quantitative study but some qualitative tools have also been used to conduct the 

study. A detailed questionnaire has been administered to collect responses from the 

respondents. The findings reveal that corporate branding activities facilitate high 

brand recognition, brand recall, brand image, customer attachment, employee 

commitment, sales and customer commitments. These outcomes of the corporate 

branding initiative together bring about the much coveted goal of the firm- a 

successful corporate brand.  
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