5050 903505050505000K50K00K308508508 5050 60 50 50605605608 50508000K00K008 080K 036 0 5 5 6035003030000 K08 008508 0 5 6 50 50350860 50

X

& %
¥ EPRA(S)WISHOM %
S -
&5 &
S %
< ISSN: 2348 - 4101 %
&S &
S %
% EPRA International Journal of 4
s [] L] ® <
X Socio-Economic and Environmental Outlook X
S <5
S <5
: SJIF Impact Factor: 4.312 :
: Volume: 4 February - January 2017-18 :
S <5
S <5
S <5
S <5
S <5
¢ CONSUMER BEHAVIOUR IN INVESTMENT ’
% DECISIONS- A STUDY AMONG EMPLOYED YOUTH %
% IN ERNAKULAM DISTRICT, KERALA %
S <5
S <5
S <5
S <5
S <5
S <5
< Manju R1 %
: "Asst Professor, Department of Business Administration, Rajagiri Viswajyothi College of Arts and :
& Applied Sciences, Vengoor, Perumbavoor,Ernakulam, Kerala, India >
S <5
Dr. T. Rajesh
g ? Assistant Professor, Department of Commerce, Govt College, Nedumangadu, Thiruvananthapuram, g
Kerala, India
X ' XX
X XX
X X
X X
R ABSTRACT K
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g Consumer behaviour when choosing a financial product details to answer the g
g questions about what investors buy, where they buy, how much they buy, when they buy, and g
% why they buy. Marketers want to understand how consumers respond to their various %
g marketing efforts and studies on this area recommended a stimulus-response model of buyer g
g behaviour. Buyer’s characteristics influences how he/she perceives and reacts to the stimuli. g
g Similarly his/her decision process itself affects the buyer’s behaviour. Studying investment g
% behaviour among the youth is an attempt to finds out what triggers these employed youth to %
g invest, what are their general beliefs on investing, where they get their information from, how g
g they value different information sources and what influences their decisions. This review g
g paper tries to look at investment from the consumers’ perspective and understand the steps g
% that the youth go through before making their investment decision. %
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