
Vol. 1          December  2013-14

19

ISSN : 2347 - 7431

FLOURISHING COSMETIC INDUSTRY

Mr. S.Sankar & Mr. S.Kumar*

*Assistant Professors, Department of Commerce & Management Studies, Saradha
Gangadharan College, Velrampet, Puducherry-605004.

Cosmetic, which were once considered as a primarily luxury items, are today
considered one of the necessities of life. To a large extent, cosmetics and other personal
care products like creams, soaps, powders, etc are targeted at the urban women. The market
for these personal care goods has experienced a quantum leap in the recent years.
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