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ABSTRACT 
 

Privatization programme was introduced in Nigeria to encourage competition, 

effectiveness, job creation, and revenue generation. This study, therefore, sought to reflect on 

the objectives of the programme. The study obtained primary and secondary data from 

various sources. The primary data were presented in tabular form while simple percentages 

were used in analyzing the data. It was revealed that the performance of the privatization 

programme is a mixed bag of limited success and continuing challenges. It was therefore, 

recommended that there is the need to put in place an enabling environment in the country for 

the programme to succeed. 
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